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Media Forms & Story Aesthelic

An effective o
program:

* Increases staff ret
productivity

= Opens dialogue f
and suggestions

» Reinforces comps
you conveyed in

PALLIATIVE: A Transmedia Experience



Media Forms & Story Aesthelic

CAST WHO'S WHO

Jamyl oo

one intwo

s DOMJA R LOVE

FLAYEILL u

B PLAYBILL.com
lutn |

JUNE.28.2020 P

PALLIATIVE: A Transmedia Experience




Media Forms & Story Aesthelic

Y whar
ol the end
& | will be

FigPery Theatre €e::

PALLIATIVE: A Transmedia Experience



Media Forms & Story Aesthelic
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L ' The Fabulous Fox

‘ Theater.
Mar 12 A3

Date night with my Kate! 1 wish everyansa would
have been with us tonight to see this incredible
show! #youwillbefound @ Eccles Theater

a sommdee
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"8 Liz Steele is 53 attending Waitress -
March 3-5, 2020 (Touring) with Dale
Steele at Broadway in Wichita.

Mar 5 2 - Wichita, KS -

Finally! Yay! #sugarbutterflour 21 likes

sommeee What a FANTASTIC production. Set, to
cast, 1o perfarmances. 110%. A must see - and a
heart warmer W i
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Experience Map

Experience Map

‘ With the website acting as
the tent-pole of the experience,
the user is exposed to

the entirety of the world before
User is exposed to e IO oW

Palliative through Do they share any of the entry points

word-of-mouth, being linked e b o thers?
the enboarding video, ’
- buying a ticket, or finding
User experiences R gram.
& Do they choose

performance with to go to the website
no prior exposure before the show?

Exhilarated by the
novelty of the experience,
the audience member

spreads it through social

media, sharing an entry Prepared with prior knowledge, Motivated by initial contact,
- the user experiences the show secondary contacts begin
peint, or word-of-mouth with a greater understanding « to interact with the Palliative

storyworld.
of the rules Do they choose to see
the show?

After the adrenaline of the show
wears off, the user contemplates the
lessons learned in the theatrical experience
and with a personal connection to them.

User does not see the show,
l but knows of Palliative through

the secondary media extensions which
they explore alone or all-together.
Armed with a greater understanding of the issues,

the user is educated and contemplates the experience. m
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roduction ‘Timeline

Scriptwriting, Website ormance of the M Social Media
graphic design, development theatrical interaction
filming, playwriting, B (priority), show experience

research, casting, set nfinite)
nterviews, focus construction, ticket ®(One Day to Several

groups, location sales, printing, and [l Weeks)

scouting manufacture of

materials.
(Two Manths)
(Two Months)
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